
 

 

 

 

 

   
   

   

                                                           

1 Kantar Grocery market data, 12 weeks to 16th June 2019 vs 12 weeks to 24th March 2019 
2 Nielsen Panel, Total Premium OL FMCG market March to June 2019 vs March to June 2018 
3 Key categories include Consumer Electronics, Technology, Furniture (source: Gfk) and Toys (source: NPD). 3 months to 31st May 2019 
4 Kantar Worldpanel volume market share, 12 weeks to 2nd June 2019 
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